U n5un3azvaavusinacaa Napkin Media
Reactions of consumers to Napkin Media
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Not attracted by

advertising on napkin .
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Attracted by Advertising on Napkin
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Cannot recognize products
after seeing Napkin Media
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Can recognize products
after seeing Napkin Media
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Not willing to use printed napkin
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Willing to use printed napkin
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The results base on interviewing of 92 consumers




